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Key Lessons and Call for Action

ω5 minutes to discuss and write up on flip chart:

- The top 3 priorities

ωPresent back in each stream ðMaximum 3 minutes
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Behaviour change communication

ωInteractive process with citizens and communities to develop communication 

strategies that promote positive behaviour

ωBased on proven theories of human decision making and designed to enable 

people to initiate and sustain positive behaviour outcomes

ωBegins with research on opinions and social norms, followed by communication 

planning, implementation, and monitoring and evaluation

ωAudiences are segmented, messages and materials are pre-tested, and channels 

are chosen for optimal reach
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Behavioural Science 

ωhttps://www.ted.com/talks/alex_laskey_how_behavioral_science_can_lower_your_energy_
bill

https://www.ted.com/talks/alex_laskey_how_behavioral_science_can_lower_your_energy_bill
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Behavioural Science

ωDo you think that these findings would be similar in your 

country?

ωAre there any other strategies that could be more effective?
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Research Shows

What motivates people? What drives their behaviour

Successful policy-making

People will work harder 
to reinforce their 
existing positions than 
they will to change their 
minds

People place more 

weight on the short -

term than on the long -

term effects of their 

decisions

When people have 

something to lose they 

are more inclined to do 

something to prevent 

the loss

Social incentives can be as effective as economic incentives
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Designing and Implementing a Strategy

Conduct 
opinion 
research

Determine 
objectives 

Design 
compelling 
messages 

Identify 
optimal 
channels 

Assign 
spokespeople 

Design a plan
Set measurable 

goals
Evaluate
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What does our audience think about energy efficiency?

You should have a solid understanding of public opinion before you design a 
communication strategy

Å Opinion surveys

Å In-depth interviews

Å Focus groups

Å Literature and media review

Å Stakeholder mapping

ÅDesk review of other agenciesõ opinion research
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Issues of concern in emerging economies

What are the common energy-related concerns in your country?

ωPoverty: 75% of global population still below poverty line (<10$ a day)

ωGrowing energy demand

ωAreas of low energy access

ωEnergy security issues

ωPublic budget issues brought about by energy subsidies

ωLocal air pollution due to industrial or vehicle emissions

ωIndoor air pollution caused by the combustion of firewood and coal for heating and 
cooking, causing respiratory and other health problems



14IEA 2019. All rights reserved.

What should the government address?

ωEnergy Issues 

ωPoverty

ωHigh Prices

ωEnvironmental issues 

ωJobs and Unemployment

ωEducation 

ωCrime 

ωHealth Care

ωCorruption

Which of the following concerns are the most important for the government 

to address? 
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Energy sector concerns

ωThe stealing of electricity by the 

public

ωThe publicõs lack of energy-saving 

efforts

ωReliability of electricity supply

ωPrivatisation of energy

ωLack of renewable energy use

ωHigh energy prices

ωCorruption within the energy sector

ωAir pollution caused by using coal

Below is a list of concerns that some people may have about the energy 

sector. Which two of these concern you the most? 
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Example: Prices dominate energy concerns
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What do we want our audience to think/do differently?

ωObjectives should be specific, achievable, and measurable

ωAgreement should be reached among agencies about goals

ωOne year from now what type of behaviour would we like to see?
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What do we want our audience to think/do differently?

ωTurn things off when they are not being used?

ωBuy more efficient appliances?

ωUse the washing machine during the night?

ωTurn off air conditioners at peak times?
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ESKOM ðFridge TV commercial

https://www.youtube.com/watch?v=wPC-3ceRAec

https://www.youtube.com/watch?v=wPC-3ceRAec
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Ghana appliances

https://www.youtube.com/watch?v=DKRJdfp0c5A

https://www.youtube.com/watch?v=DKRJdfp0c5A
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Group Activity

ωWhat is the objective? 
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Peaksmart

https://youtu.be/fQQYNMofG5w

https://youtu.be/fQQYNMofG5w


25IEA 2019. All rights reserved.

Group activity

ωWhat is the objective?
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Example: India 

ωhttps://www.youtube.com/watch?v=fJxpyqN1SPg

https://www.youtube.com/watch?v=fJxpyqN1SPg
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Group activity

ωWhat are the key messages?

ωWho is the target? 

ωWhat principles do they appeal to? 
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What do we want people to know/feel? 

ωDevelop clear, concise messages that are relevant to peopleõs lives

ωMessages should be relevant, unique, and reinforcing

ωAppeal to principles ðequality, individualism, ideals about government, 

patriotism, frugality

ωSource credibility and trust are key to receptivity ðyour choice of spokesperson 

can make or break a campaign
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Example of Slogans

ωUse your wits ðsave your Watts!

ωYou have the Power! 

ωLead by example 

ωThereõs no excuse with energy misuse
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Example: Philippines 

https://www.youtube.com/watch?v=Sw01EezJb_w&feature=youtu.be

https://www.youtube.com/watch?v=Sw01EezJb_w&feature=youtu.be
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ESKOM ðKnow your power

https://www.youtube.com/watch?v=uSPEr_z9ALQ
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Group Activity

ωWhat are the key messages?

ωWho is the target? 

ωWhat principles do they appeal to? 
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Zambia ðEnergy Efficiency - ZESCO

https://www.youtube.com/watch?v=Hfiyz-fcE2Q

https://www.youtube.com/watch?v=Hfiyz-fcE2Q
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Group Activity

ωWhat are the key messages?

ωWho is the target? 

ωWhat principles do they appeal to? 
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Message Checklist

One of the worst things about having access to a lot of information is that weõre tempted 
to share it all.

V Simple

V Concrete

V Credible

V Emotional

V Story
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Designing and Implementing a Strategy

Conduct 
opinion 
research

Determine 
objectives 

Design 
compelling 
messages 

Identify 
optimal 
channels 

Assign 
spokespeople 

Design a plan
Set measurable 

goals

where do people get trusted information?

Evaluate
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What is the main source of information for news? 

ωWord of Mouth

ωNewspaper

ωRadio

ωTelevision

ωSocial media
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Eskom ðremember your power

https://drive.google.com/open?id=1mZNRveZ3mided -bk8JhMtxec7VE8U0FA
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Billboards
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Magazine

Trimestral magazine
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Internet

Choosing the right appliance will have long-term benefits 
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ÅMulti platform mobile app focuses on all products covered 

under the S&L scheme 

Å Presents data in a format which is credible, comprehendible 

and readily accessible 

ÅThe app is linked with BEEõs registration database and is 

updated on a daily basis

Å Provides a platform to receive real time feedback

Å The app provides energy and cost savings of the labeled 

appliance using 1 Star as the basis

Mobile Phones: BEE Application, India

Apps designed to help people calculate, track and generally reduce their energy usage.
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55 million users
1̧13 million times of service for products quality 

information service, 300 thousands times per day

6̧0 million times of after -sales services including 

cleaning, repairing and recycling

6̧874 manufactures, 423 cities

Formal Implementation Since October 2016 
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Benefit brought by QR label

Consumers:

Å Choose green products not only energy 

efficient by high quality

Å easily to obtain operating manual and 

book a series of after-sales services

Å Ensure the appliance is operating in an 

energy saving mode

Market surveillance officials:

Å Time and cost saving in surveillance 

activities

Å Avoid overlapping in surveillance

Manufacturers:

Å Customized information service to 

promote high quality products

Å Cost saving in after-sales service

Government :

Å Guide sustainable development of 

industry

Å Public platform for energy conservation 

policies




