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Key Lessons and Call for Action

5 minutes to discuss and write up on flip chart:
The top 3 priorities

Present back in each stream o Maximum 3 minutes
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Behaviour change communication

Interactive process with citizens and communities to develop communication
strategies that promote positive behaviour

Based on proven theories of human decision making and designed to enable
people to initiate and sustain positive behaviour outcomes

Begins with research on opinions and social norms, followed by communication
planning, implementation, and monitoring and evaluation

Audiences are segmented, messages and materials are prdested, and channels
are chosen for optimal reach
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Behavioural Science

w https://www.ted.com/talks/alex_laskey how_behavioral_science_can_lower_your_energ
bill
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https://www.ted.com/talks/alex_laskey_how_behavioral_science_can_lower_your_energy_bill

Behavioural Science

Do you think that these findings would be similar in your
country?

Are there any other strategies that could be more effective?
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Research Shows

Successful policymaking

What motivates people? What drives their behaviour

! ! !

People will work harder People place more When people have

to reinforce their weight on the short - something to lose they

existing positions  than term than on the long - are more inclined to do

tmhie%‘é‘"" to change their term effects of their something to prevent
decisions the loss

Social incentives can be as effective as economic incentives
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Designing and Implementing a Strategy

Conduct
opinion
research

*

Evaluate

IEA 2019. All rights reserved.

Determine
objectives

Set measurable
goals

Design Identify
compelling optimal
messages channels

Assign

Design a plan spokespeople
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Designing and Implementing a Strategy

Conduct
opinion

Determine

research objectives

‘ what does our audience think/feel?)

Set measurable
goals

Evaluate
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Design
compelling
messages

Design a plan

Identify
optimal
channels

Assign
spokespeople




What does our audience think about energy efficiency?

A Opinion surveys

A In-depth interviews

A Focus groups

A Literature and media review

A Stakeholder mapping

ADesk review of other agencies® opinior

You should have a solid understanding of public opinion before you design a
communication strategy
G# ey

IEA 2019. All rights reserved.



Issues of concern in emerging economies

What are the common energy-related concerns in your country?
Poverty: 75% of global population still below poverty line (<10$ a day)
Growing energy demand
Areas of low energy access
Energy security issues
Public budget issues brought about by energy subsidies
Local air pollution due to industrial or vehicle emissions

Indoor air pollution caused by the combustion of firewood and coal for heating and
cooking, causing respiratory and other health problems |
7{"”‘7‘!’" energy




What should the government address?

Which of the following concerns are the most important for the government
to address?

Energy Issues Education
Poverty Crime

High Prices Health Care
Environmental issues Corruption

Jobs and Unemployment
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Example: Employment and high prices are top concerns

Jobs and unemployment

High prices

Corruption

Poverty
Energy issues

Health care

Crime

Education

Environmental issues
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Energy sector concerns

Below is a list of concerns that some people may have about the energy
sector. Whichtwo of these concern you the most?

The stealing of electricity by the Lack of renewable energy use

public High energy prices

The publ i cos-saviege kK @ ¢Eorrfptib vithin/the energy sector

efforts Air pollution caused by using coal
Reliability of electricity supply

Privatisation of energy



Example: Prices dominate energy concerns

High energy prices (country without subsidies)
Corruption within the energy sector

Air pollution caused by using coal

The stealing of electricity by the public
Reliability of electricity supply
Privatisation of energy companies

The public's lack of energy-saving efforts

Lack of renewable energy use
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Designing and Implementing a Strategy

Conduct
opinion
research

Design |dentify
compelling optimal
messages channels

Determine
objectives

Set measurable Assign
goals spokespeople

Evaluate
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What do we want our audience to think/do differently?

Objectives should be specific, achievable, and measurable
Agreement should be reached among agencies about goals

One year from now what type of behaviour would we like to see?

WZ& energy
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What do we want our audience to think/do differently?

Turn things off when they are not being used?
Buy more efficient appliances?
Use the washing machine during the night?

Turn off air conditioners at peak times?

IEA 2019. All rights reserved.



ESKOMGA Fridge TV commercial
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https://www.youtube.com/watch?v=wPC-3ceRAec

Ghana appliances

https://www.youtube.com/watch?v=DKRJdfpOcSA

g energy

~ } Department:

EEEEEE

[V REPUBLIC OF SOUTH AFRICA 2 2

IEA 2019. All rights reserved.


https://www.youtube.com/watch?v=DKRJdfp0c5A

Group Activity

What is the objective?
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Peaksmart
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https://youtu.be/fQQYNMofG5w

Group activity

What is the objective?
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Designing and Implementing a Strategy

Conduct
opinion
research

Design |dentify
compelling optimal
messages channels

Determine
objectives

*

Set measurable Assign

Evaluate goals spokespeople
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Example: India
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https://www.youtube.com/watch?v=fJxpyqN1SPg

Group activity

What are the key messages”?
Who is the target?

What principles do they appeal to?

&
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What do we want people to know/feel?

Devel op clear, concise messages that a
Messages should be relevant, unique, and reinforcing

Appeal to principles & equality, individualism, ideals about government,
patriotism, frugality

Source credibility and trust are key to receptivity 6 your choice of spokesperson
can make or break a campaign
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Example of Slogans

Use your wits d save your Watts!
You have the Power!

Lead by example

Thereds no excuse wWith energy misuse
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Example: Philippines



https://www.youtube.com/watch?v=Sw01EezJb_w&feature=youtu.be

ESKOMA Know your power

https://www.youtube.com/watch?v=uSPEr_z9ALQ
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Group Activity

What are the key messages”?
Who is the target?

What principles do they appeal to?
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Zambia 0 Energy Efficiency - ZESCO
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https://www.youtube.com/watch?v=Hfiyz-fcE2Q

Group Activity

What are the key messages”?
Who is the target?

What principles do they appeal to?
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Message Checklist

Simple
Concrete
Credible
Emotional

Story

One of the worst things about having acce

to share it all.
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Designing and Implementing a Strategy

Conduct
opinion
research

Design |dentify
compelling optimal
messages channels

Determine
objectives

*

Set measurable Assign

Evaluate goals spokespeople

IEA 2019. All rights reserved.



What is the main source of information for news?

Word of Mouth
Newspaper
Radio
Television

Social media
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Eskom & remember your power

https://drive.google.com/open?id=1mZNRveZ3mided -bk8JhMtxec7VES8UOFA

IEA 2019. All rights reserved.




Billboards

Mein Effizienz-Tipp: Unser Effizienz-Tipp:

Werden Sie mit
neuen Fenstern zum
Energiespar-Helden.

Mit gut gedammten
Winden ist Sparen
keine Kunst.

Lassen auch Sie sich den Austausch Threr alten

Lassen such Sie sich die Sanierung e w;mmmw
Winde mit b zu 30% vom Stat focdern!

z =
machts-effizieat de | Hotline: 0800 0115 000 - - N ; f ¥
g R 4 BN, ¥

Mein Effizienz-Tipp:

Jetzt Heizung
optimieren

und Forderung
sichern!

_ Mit moderner
Anlagentechnik
schrauben Sie Ihren
Verbrauch runter.
o Se'fl?e?,‘:l‘lil?e“ﬂﬁﬁ“pfiflsse\]_

2ur effizienteren Nutzung von Energie mit bis zu
30% vom Staat fordern!

machts-effizient.de | Hotline: 08000115 000

DEUTSCHLAND ® | “:;a”
MACHT'S

Wie t6rdern dast Alle Informationen und Beratungsangebote
unter i

* Bundesministerium
for Wintschaft

¥ energy
Department:
Energy
REPUBLIC OF SOUTH AFRICA

IEA 2019. All rights reserved.



Magazine

I Trimestral magazine
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Safe And Efficient Usage Of Electricity

Test the automatic circuit breaker switch in your home today!

Automatic circuit breaker switches found in

he slecirical distriubon board i1 your home are fo

ot you and your famly rom the dangess of
eectic thock.

Ensure that the automatic circuit breaker sensiivity

does not excesd 100 A OF 0.1 A and is tested at
a month to ensure that  always
functions satisfacoriy

A simple way to test the automatic circu breaker is
o prss the test Button (marked T, An aulomatic
Grcuit breaker switch that warks well wil frip when
e et b i presae e you can eskos e

o s onginal postion

Hthe aubomatic crcutbresher swich does not mz

wton is pres:

ressed, you shouid imr
conuil = Regmred Elcincal Comtacion o napecion

ol e g an

‘electric water heater
o e e S 5 AR CUEl itk

x»m\d- with a sensitiity of not excesding 10 MA of
01 A 5 instaled in the water heater cecut.

( Suruhangaya Tenaga

Energy Commission
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|An 100mA
Un 240V~
IEC 1008

TN
Nt

PRACTISE EFFICIENT WAYS OF USING ELECTRICITY
Switch off electricity when not in use. The more you waste, the more you pay.

Use orces

N

|1 Push r ~nthly

fans, TV, ights with energy

Use electrical applisnces at moderate spesd, temperature and load.

Montor the electricty consumgtion level at your premises.

Energy Commissicn
TllFroe Nuember: 18002222 78 | Telephone: 03 8870 8500 | Fax: 03 8888 8437 | Wabsite: weww st govamy

[No. 12 Jokan Tun Hussain, Precinct 2, 62100, Aarciays
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Internet

ENERGY

RATING CONSUMERs  RCTALERS ' gyppgrs =~ ABOUTTHE Q

ENERGY & TRADIES E3 PROGRAM

RATING THE MORE STARS
THE MORE SAVINGS

Save energy, save money,
reduce emissions

The Energy Rating website provides information about the E3 " y
Program. We increase the energy efficiency of appliances to reduo’
energy use, emissions and to help save you money

Product List
View the complete list

] Make an energy efficient choice Energy Rating Label

0000 E{%TSGY Compare energy efficiency and running costs
888 Energy Rating Calculator > with the Energy Rating Label - before you buy
i . LearnMore | >
Registration database | >

IChoosing the right appliance will have long-term benefits

¥ energy
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Mobile Phones: BEE Application, India

A Multi platform mobile app focuses on all products covered
under the S&L scheme

A Presents data in a format which is credible, comprehendible
and readily accessible

POWER SAVINGS
APP

AThe app is |linked with BEE®&6s reg dat abase

updated on a daily basis
A Provides a platform to receive real time feedback

A The app provides energy and cost savings of the labeled
appliance using 1 Star as the basis P 10 vy e
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Formal Implementation Since October 2016

MEGEXX fix1R

CHINA ENERGY LABEL

REIR eI R

HitERE IR

55 million users

. 113 million times of service for products quality A GB 00000-0000
information service, 300 thousands times per day
. 60 million times of after -sales services including
cleaning, repairing and recycling
. 6874 manufactures, 423 cities
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Benefit brought by QR label

Consumers: . o
A Choose green products not only energy Market surveillance officials:
efficient by high quality A Time and cost saving in surveillance
A easily to obtain operating manual and aCt'\_"t'es o |
book a series of after-sales services A Avoid overlapping in surveillance

A Ensure the appliance is operating in an
energy saving mode

Manufacturers: Government :
A Customized information service to A Guide sustainable development of
promote high quality products industry
A Cost saving in after-sales service A Public platform for energy conservation
policies
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