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Who are SEAI

- Sustainable Energy Authority of Ireland
established as Ireland's national energy
authority under the Sustainable Energy
Act 2002.

- SEAIl's mission is to play a leading role in
transformation of Ireland to a society
based on sustainable energy structures
and practices.
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Public Sector
Support

Funding,
Finance &

Procurement
Monitoring &

Reporting

Quick Wins

Partnership

Best Practice

SEAI's Business Programmes

* Energy
Agreements
Programme
(EAP)

 Large Industry

Energy
Network
(LIEN)

> Technology

Large Energy
User Support

SME Support

* Advice &
Mentoring

* Energy
Management
Training

:> Resources
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160 largest
Industry
Over users Advice and
300,000 activated mentoring

homes to over 3,000
upgraded SME’s

€/00m

annual
Building - Public sector
regulations SYSAALD g S programme

200
Tax community
measures based
projects
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Influencing consumer choices with policy

NUMBER OF
CONSUMERS

IN CONSUMER
i GROUP i




Consumer awareness

~-Jll “| am already considering my
'~ Yl options”

“I think | can reduce energy use
but I’'m not sure where to start”

“I think | have already put in all
measures”
“Energy is not a top priority for
. me”

!

House
types

Business
types

Budgets

Willingness-
to-pay



Restaurant/ Office Retail Warehouse
public house and storage

2
SUSTAINABLE
sea' ENERGY AUTHORITY
OF IRELAND



Influencing consumer choices with policy

NUMBER OF
CONSUMERS
IN CONSUMER
i GROUP

CONSUMERS
AWARE AND

ENGAGED

Regulation

Information campaigns,
promoting services, audits



Some specific policy interventions
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Low Interest finance In the residential sector can
unlock savings

Reaching an aware consumers through regulation
requiring targeted information

Active promotion of the ESCO market
A focus on behavioural change in transport

IS 399 Energy Efficient Design Management
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