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National LED Programs - Impact  
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UJALA 

• 290m LEDs distributed  

• 37b kWh energy saved 

• 7,558 MW of avoided peak demand 

• 30m t CO2 reductions per day 

Streetlight Program 

• 6m conventional streetlights replaced 

• 1.3b kWh energy saved 

• 335 MW of avoided peak demand 

• 2.3m t CO2 reductions per day 

Traditional Benefits Multiple Benefits 

• India’s share in the global LED market has increased 
from 0.1% to 12%  

• Penetration of LEDs increased from 0.2% to 80% in 
domestic market – in 3 years 

• Cost savings owing to public procurement - 80% 

• Investment of about $1.2b  in three year in LED 
industry  

• Creation of 70,000 additional  jobs 

• $30m of additional tax revenue to the govt. 

• 4 fold increase in the domestic manufacturing 
capacity 

• Failure rate of less than 0.3% achieved 
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• Branding Collaterals  

• State Specific Launches 

• Familiarization Trips 

• Online Videos 

• Animation 

• Case Studies 

• Radio Jingles 

• Print Advertisements 

• Out of Home Branding 

• Microsite 

• Social Audits 

A Fit-for-Purpose Marketing Campaign 
• Communication Workshops 

• Media Interactions – Print, electronic and 

Online 

• Press Releases 

• Real time Dashboards 

• Live tweets 

• Social Media Engagement 

• Media Round Tables 

• Crisis Management 

• Events and Exhibitions 

• School connect initiatives 



Infographics 



Creatives 
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Mobilizing Print Media 



7 

Real-Time Dashboard 
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Take the Pledge 
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Social Audit 

Post-Installation Survey Pre-Installation Survey 
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IEA Case Study 



Thank You 
 

For more information contact 
njain@eesl.co.in 
www.eesl.co.in 
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