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| The value of the smart grid to utilities
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Entirely dependent on customer engagement
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PJM Day-Ahead, Wholesale Electricity
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BGE.

An Exelon Company

14%

Avoided Costs

16%

Operational Savings
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Dynamic Pricing
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ISSUE 1: ISSUE 2: ISSUE 3:

Limited Scale Hiding the benefits Failure to get

attention
UtilityCo  Fammier

9171-0001
www.utility.com

For billing and service inquiries call 1-555-555-5555
24 hrs a day, 7 days a week

Date bill prepared: May 23, 2013

08/21/2013 will be a Peak Savings Day.
Please take steps to reduce your energy use
between 01:00 PM and 05:00 PM to earn
credits off your electric bill. For customers
signed up for Utility Rewards Program, this
time period will be a cycling event. For more

Amount of your last bil
online payment we received on May 15, 2013 - thank you
Balance forward

YYour new charges
Late payment charge
(. EAF Contribution

Total amount you owe by June 11, 2013

details on these programs and tips for saving
energy, go to Utility.com.

Energy Summer

Tier 1 (within baseline) 445 kWh x $.080205 $36.51
Tier 2 (up to 30%) 134 kWh x $08205 $10.99

Tier 3 (31% to 100%) 144 KWh x $.080205 $11.82

PTR Participation
PTR Credit 3 kWh x $0.75000 $2.25

Subtotal $57.07
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Online

Reinforcement
Consistent with
outbound channels

Multi-channel
Reach customers
where they are

o—

Pre-event

notification
—® Build awareness
ahead of peak
events

[0 _©]) Earn money towards your next bill by saving energy tomorow

B Wednesday, July 10th between 1pm - 7pm.

Your total Peak Day earnings so far

o Post-event

summary
Feedback on
$ and kWh saved

—e Normative
~/ Comparison

More durable than
rebates alone
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BGE Your Smart Energy Rewards customer
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These new energy savings days from BGE are love
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Congratulations, you earned $3.50 for
h

Your Your Jul 17
typical use use

Your Energy Savings Day earnings
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Decrease in greenhouse Increase in the share of Decrease in energy
gas emissions renewable energy intensity

The Engaged Customer
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