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Today 

ïIntroduction 

ïENERGY STAR and Better 
Buildings 

ïProgram overviews and goals 

ïReaching consumers and 
businesses to reduce 
greenhouse gas emissions 

ïSuccess in changing behavior 

ïLessons learned/ongoing 
learning 

 -- Next steps and challenges 

 

 

 



ENERGY STAR 
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AEO (2008) 

ÅStarted in 1992, voluntary 

ÅGOAL: Reduce greenhouse 
gas (GHG) emissions 
through large win-win-win 
opportunities with todayôs 
energy efficient technologies 
and practices.  

ÅAchieve 30% savings possible 
in many buildings, homes, 
and facilities 

ÅProvide credible information 
to buyers  

ÅWork with the marketplace to 
capitalize on motivations of 
individual actors 

Projected GHG Emissions  

from Key Sectors through 2030 

Source:  AEO 2008 



Builds Upon Intersection of Interests 

Consumer 

Preferences 

Environmental  

Protection 

Manufacturer/Retailer 

Interests 

Utility 

Program 

 Sponsor 

 Interests 
Consumer is 

Key 

Cost-effective 

No Sacrifice in 

Performance 

Govt backed 



ENERGY STAR   

  Residential     Commercial / Industrial 

  Labeled Products   -- Corporate energy management  

 -- 60+ products / 2000+ manufacturers --Benchmarking, goals, upgrades 

 -- 10-60% more efficient     (mgmt  & systems; not widgets) 

 Labeled New Homes      --whole building labeling for excellence 

 --  20-30% more efficient    

 Home Improvement Services  Labeled Products  

 -- beyond products      -- for plug load, not system components 

 -- ducts / home sealing       Industrial 

      -- whole home retrofits       Small business initiative  

 

 
International partnerships ï Canada, EU, Japan, etc 

ENERGY STAR means: 

Protects the environment through superior energy efficiency 

No tradeoffs in performance or quality 

Cost effective 



Å Began an source of information; evolved to be a 

brand 

Å Source of authority:  

Å government backed  

Å provides valuable, unbiased information  

Å trusted, easy to understand (binary) 

  

A  few keys to success: 

Å Deliver on brand promise 

Å Appeal to head and heart 

Å Partner with thousands of organizations 

Å Structure program/outreach to change behavior 
 
 



Loyalty is the goal 

Satisfaction 
Differential 

Value 
Relevance Awareness 

Performance Communications 

Loyalty 



Brand Influences Product 

Purchases 
 

 



Behavior vs. preference change 

ÅChange preference ï easier  

ïChanging brands ï traditional marketing is effective  

ïSo, while youôre already shopping, look for the 

ENERGY STAR  

 

ÅChange behavior  ï not already doing a parallel behavior 

ïUse less water  

ïGet a home energy audit 

ïSeal up gaps and cracks, add insulation  

ïProgrammable thermostat proper usage 

ïPeak energy use 

ïHVAC maintenance 

 

 



Driving behavior change as 

part of outreach 

Brand/ 

Category 

Marketing 

Social 

Marketing 

Product 

Marketing 

ENERGY STAR (EPA) 

BRAND AWARENESS  

Traditional Partners: 

Retailers, 

Manufacturers, EEPS 

 

MANY PRODUCTS IN 

STORES/INCENTIVES  

Corporations, 

Grassroots Orgs., Non-

Profits, Community 

Groups 

 

RELEVANCE, 

DIFFERENTIATION, 

SOCIAL NORMS 



Coordinated Outreach Across Program 

Partners and Key Product Categories 

 

ÅEducate Consumer  

ïSecond price tag (life cycle costs) 

ïEnvironmental choice 

ïTools/advice/unbiased information 

ïInformation at transaction points 

ïSpeak to head and heart  

Å Broad 

ï PSA ï profiles of real people 

ï ENERGY STAR Home Energy Advisor 

ï Change the World, Start with ENERGY STAR 

Å Specific campaigns 

ï HVAC-- Summer campaign, DIY Home sealing, 
Properly used thermostat 

ï Office equipment  

ï Consumer electronics 

Multiple Goals 

Build Awareness 

Provide value of 

program partners 

Promote action 

Promote growth in 

product sales 



Engaging People of All Ages 



ENERGY STAR label on 

products, in stores, in ads 

 



   


